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beaches not to litter. The large electronic ad was situated near the front of the trolley and thus 
highly visible. 
 
 
Summer Visitor’s Guide (Good Times) Anti-Litter Advertising 
In spring 2016, City Storm Water and Recycling staff also 
combined efforts to place a large anti-litter/clean beaches print ad 
in the Good Times Summer Visitor's Guide which was available 
from June-August 2016. The goal was to educate and encourage 
tourists (and residents) visiting Santa Cruz not to litter, and keep 
beaches and outside areas clean. The Good Times Visitor Guides is 
a very popular local visitor guide that is distributed at local stores, 
hotels, and a variety of other sites. In fact, the Good Times 
newspaper staff has stated that hotels and other distribution points 
regularly request more copies from them over the summer.  
 
In general, 60,000 copies of the Visitor Guide are distributed 
throughout Santa Cruz County and another 15,000 copies are distributed in Silicon Valley and 
Monterey County. 
 
 
Website and Social Media (Facebook and Twitter) 
The City utilizes its website and social media accounts, such as our Facebook and Twitter, to 
provide outreach and post events such as 1) river and beach cleanups; 2) special events such as 
Earth Day Santa Cruz and State of the San Lorenzo River Symposium; and 3) other pertinent 
programs or events.  
 
 
Business Programs 

City of Santa Cruz Clean Ocean Business Program 
The City is currently conducting an incentive program, named the Clean Ocean Business (COB) 
Program, for vehicle service and food service facilities. The program began in 2000 and provides 
annual recognition for the facilities in compliance with the City’s BMPs, the storm water 
ordinance, and sanitary sewer ordinance. A facility must also not have any related outstanding 
violations with the Fire Department or the County Department of Environmental Health.  

 
Site inspections are conducted annually to evaluate a facility’s compliance. 
Typically, the inspections are conducted during the year and recognition is 
given early in the next calendar year. Each business is given two 6-inch, 
brightly colored decals that are inscribed with “Clean Ocean Business,” the 
current year, and the City’s logo. The decals are designed to be highly visible 
to customers from the shop window or wall. Each year, the background color 
is changed so that decal can be distinguished from year to year.  
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